
Divorce & Family Law Firm
PPC Case Study

21.8% click-to-contact
conversion rate

St. Louis Area law firm retains an average of 8 +
new clients/month from PPC

Average of 83.5 leads
per month

334 leads generated in
first 4 months

Average Cost-Per-Lead
(CPL) of $45.81

CLIENT
St. Louis area Divorce & Family Law firm specializing in divorce, child

custody, alimony, asset division, and all family law matters.
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What Forward Lawyer Marketing is Providing
Custom-built, high-converting landing pages designed for maximum lead generation
Highly targeted Google Ads campaigns focused on high-value divorce & family law cases
Continuous keyword research and bid optimization to maximize efficiency
Proactive PPC management with frequent adjustments for optimal performance
Comprehensive call and contact form audits to ensure lead quality and conversion potential
Custom reporting with call recordings, lead insights, and data-driven recommendations



Firm Challenges & Needs

  Urgent Need for
Leads

 ̧Inconsistent Past
Marketing Results

ª No Website?
No Problem.

www.fwd-lawyermarketing.com  |  (888) 590-9687  |  info@fwd-mktg.com

With a modest budget, they needed
an efficient campaign that minimized

waste and prioritized quality.

§ Maximizing
Return on Ad Spend

Although the firm’s website wasn’t live
when they contacted us, we built

custom landing pages to launch quickly.

This firm needed a targeted strategy
with an emphasis on divorce, custody,

alimony, and asset division cases.

The firm was entering a new market
and struggled with inconsistent

results from their previous marketing.

When this small family and divorce law firm opened a new office and entered a new market,
they needed a reliable way to generate high-quality leads—fast. Their previous marketing
company had delivered inconsistent, low-quality leads, making it difficult to secure a solid

return on investment. Without a proven strategy, the firm struggled to attract the right clients
and was cautious about taking risks in their new market.

Adding to the challenge, the firm did not have a live website when they contacted us. They
needed a solution that could start generating high-intent traffic immediately while targeting

specific counties and cities within their new market to maximize their budget.

Our objective was clear: build a high-performing PPC strategy that would generate a steady
stream of qualified leads despite the lack of a full website initially. This meant developing

custom landing pages, executing a hyper-targeted campaign, and continuously refining the
strategy to optimize lead quality and conversion rates. To further maximize ROI, we also

implemented a comprehensive quality assurance process, auditing every lead generated.

The Firm’s Path to Growth



✅ Custom Landing
Pages

û Targeted Keyword
Strategy

¼ Hyper-Focused
Geo Targeting

⚙ Ongoing
Optimization

Since the firm’s website was in development,
we built high-converting landing pages for

each key practice area to ensure immediate
lead capture and conversions.

To meet the firm’s lead generation needs, we implemented a hyper-targeted PPC strategy.
This included developing optimized landing pages for each practice area, focusing on high-

converting keywords, and using geo-targeting to reach specific counties and cities. We
continuously refined the campaign by adjusting bids, filtering out irrelevant keywords, and

auditing leads for quality. Additionally, we enhanced ad performance with site link extensions
and provided ongoing custom reporting and quality assurance to maximize ROI.

Ñ Enhanced Google
Ads Performance

¹ Custom Reporting
& Quality Assurance

We focused on identifying high-intent,
relevant keywords while removing irrelevant
terms, optimizing the ad budget to attract

the most qualified leads.

Our ads were geo-targeted to only show in
the specific counties and cities the firm

wanted, ensuring that the campaign was
attracting the right local audience.

We continuously optimized the campaign by
adjusting bids, adding negative keywords to
filter out irrelevant searches, and conducting

regular audits to refine lead quality.

Site link extensions and other ad
enhancements were used to boost visibility

and engagement, driving more targeted
traffic and increasing conversions.

All leads were thoroughly reviewed with call
recordings and summaries, allowing for

real-time adjustments to ensure campaign
effectiveness and maximize ROI.
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Our Strategy for Success

Precision-Driven PPC



Our tailored PPC strategy has enabled the firm to capture high-quality leads, consistently
securing 8+ new clients per month. With ongoing optimization and custom reporting, the

campaign has already delivered impressive results, showcasing the effectiveness of a
targeted approach in the competitive family law market. We’re proud to have helped the firm

establish a solid foundation for future growth and success.
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1,530
· Total PPC 

Visitors
⚡ Click-to-Contact

Conversion Rate

1,530 clicks from 20,158
impressions

334

21.8%
Visitors driven by PPC in

the first 4 months
Percentage of PPC clicks

that turned into leads

¹ Click-Through 
Rate (CTR)

´ Average Leads 
Per Month

� Average Cost 
Per Lead (CPL)

83.5 $45.81

7.6%

Monthly average of calls
and form submissions

Total calls and contact
form leads in 4 months

Cost per qualified lead
from PPC

Í Total Leads

334

� New Retained Clients
8+ new clients per month from PPC leads

PPC Delivering Real Results

Results :  Months 1 - 4



Results in Focus

If you're ready to boost your lead generation and grow your practice, let’s talk. Our
custom-tailored PPC strategies can help your firm attract high-quality leads and
deliver measurable results. Call (888) 590-9687 or email info@fwd-mktg.com to

speak with a law firm marketing expert today!
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This graph illustrates the 201 calls generated by the PPC campaign from
10/1/2024 to 1/31/2025, highlighting its strong lead generation performance.

During the same period, the campaign drove 133 contact form submissions,
tracked through a shared Google Sheet to quickly identify missed opportunities.

Committed to Delivering Value


